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COMNMUNIFARMER

THE CONCEPT

AS DESIGNERS IN SUSTAINABILITY WE
KNOW A BIG ISSUE IS WITH
ACCESSIBILITY TO GOOD
INFORMATION ABOUT THE FOODS WE
ARE EATING. TRANSPARENCY,
COMMUNITY, ACCESSIBILITY, AND
GENEROSITY ARE AT THE FOREFRONT
OF OUR DESIGN FOR A NEW APP
BRINGING THE FARMER TOGETHER
WITH THE CONSUMER. INSPIRED BY
LOCAL FARMERS MARKETS WE ASPIRE
TO BRING THE SAME CONNECTION BY
PROVIDING RECIPES, BLOGS,
VOLUNTEERING, & COMMUNITY
OPPORTUNITIES FOR THE USER ALONG
WITH POTENTIAL CONNECTION FOR A
FOOD SERVICE SIMILIAR TO THE
EXISTING CSA PROGRAM.
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WHAT DID WE ASK?
FOR OURSELVES WE STARTED BY MAKING A BASIC DEMOGRAPHIC FOR EACH OF US AND SEEING WHAT
LIEFS WE COULD FOCUS OUR QUESTIONS,

WITHIN OUR VALUES ALIGNED. FROM THERE WE HAD CORE BE
PRODUCT, AND USER AROUND. FOLLOWING IS THE RANDOM INTERVIEW WE HELD.

DO YOU PRIORITIZE IN YOUR LIFE®?

WHAT SUSTAINABLE PRACTICES

WHAT TYPE OF FOOD DO YOU CONSUME THE MOST ON A REGULAR BA

WHAT DO YOU CONSIDER WHEN YOU PURCHASE PRODUCE®?

DO YOU USUALLY SHOP ORGANIC?

TELL ME ABOUT AN INCONVENIENCE YOU RUN INTO WHEN SHOPPING FOR ORGANIC F

= ABOUT A TIME WHEN YOU RECEIVED RESISTANCE FROM SOMEONE YOU WERE TRYING TO
E ABOUT SUSTAINABILIT




SAYS

#“T feel like small “I think some people
changes daily really go great measures to
add up” find happiness”

T Ethink “pUetE
open-mindedness allows for
a better understanding of

why things matter”

“Some produets a@are not “I've always been
cost-efficient or they conscious about my waste
don't have enough sinee wvery little®

promotiona”

THINKS

Working together 18 goling €0
be important to achieve a
better environment.

I eare abeoutbt the health of
the people around and I want Virtuous Helpful
to leave the planet better
Ehans PR foundisa -t

On-track

Not everyone 1s on the ELLI LBY
same page regarding S E
sustainability s
importance .

Anxious

Shoep at vintage
oY sSecond hand
store.

TYry not O use Recycle Set goals to
regularly eat lese Meat

DOES

plastic bags




ELLIS ELBY

Worker's Advocate

ABOUT

Ellis is 27 year old, single.
She is currently focused on
her career as a desigher, and
desires to live a sustainable
lifestyle that she wants to
inspire others with her work.

PERSONALITY

Extrovert INtrovert
O
Sensing Intuition
-
Thinking Feeling
<
Judging Perceiving

GOALS

« Ellis wants to design high
quality sustainable products

e She wants to implement
sustalnable practices in the
company she works for

« To prove that these changes
are viable

FRUSTRATIONS

e Getting support from
coworkers in sustainable
eflTortE.

e Conflicting inputs from
managers and associates

« Not taken seriously when
pushing sustainable solutions

MOTIVATIONS

e Ellis feels a strong need to
leave a lasting impact with
their work

e She feels that changing the
way produce goods and
services 1s necessary



THINKS DOES

Uses reusable bags Recycle
when grocery regularly
sheopping

If we all just calmed down
we might be able to see some
similarities

Education is the most
impoertant teol in ‘&his
journey

Composts Lives
Tegularly sustainably

I bet the person opposing
my views 1is defensive Stays up to date
because they think that on environmental

they are right,not because matters

they are a bad eprson

LTwtTyY “Eoagiwe @
solution but they
don't understand”

47 Yealimed that 1Ff Motivated Helpful

I take a step back
and let them come to
the sonelusion
themselves, they Nervous
will be more open “If you make it a
minded.” routine to use

reusable cleaning
products,; you bareily

SAYS notice a FEELS

difference .”




Justice:\Warrior

Elizabeth is 43 year old,
married. She teaches science
in a public elementary school,
and believes that we need to
do better to ensure her
students will have the equal
chance to enjoy this planet.

Extrovert Introvert
Sensing , Intuition
Thinking Feeling

Judging Percelving

Prove that it is viable to implement
sustainable materials and practices
Improve the understandability of
climate change issues

Welcome people who disagree with me,
rather than force them over to my
side

Getting support from peers

Being met with defensiveness

People not willing to consider other
angles

So many unreliable information
sources -

Wants to feel better about their
lifestyle generally

To eat more local,organic vegetables
Spreading information on the
realities and dangers of climate
change

Gaining support for the a
sustainable future



THINKS SAYS

kP lastiec packaging =
If I ¢ould afford te many organic produce

eat all erganic, I often come in with “pPrice 18 the

would heavy plastic biggest~tHing”
packaging”

I wish I knew where the

food was coming from
#T buy organic when I can

afford rt—@nd—at*s

T would love to sSupport convenlient

local farmers

“I tend to associate a
hligherTprice "polnt. -wilEth
sustainable products”

rYy Eo fiind
ethically

Q 14
sourced meat wﬂn o,ga“

Financial ly

i ot o T o G s | inept
ethically
sourced meat

S GiBost Curious Hopeful
materials

Eat and shop
Lacal

DOES FEEELS

Unaware




OWEN ORGANIC

Ethical Foodie

ABOUT

Owen is 25 years old, single.

He loves cook at home and host
dinner parties with friends and
family. He dives into sources of
food and meet with the farmers.
He is not vegan but he tries to
eat organic when it's available.

PERSONALITY

Extrovert Introvert
C
Sensing Intuition
O
Thinking Feeling
O
Judging Perceiving

GOALS

» Wants to eat more locally
sourced organic vegetables

« I want to cut down on
grocery shopping time as I
am usually very busy

e To help support farmers
during the uncertainty of
current times

FRUSTRATIONS

o Accessibility to locally
sourced organic foods

» No guidance on what foods
should be bought organic

» Not enough time to shop
regularly

MOTIVATIONS

» Owen wants to reduce his
impact on the environment

» To consistently eat more
locally sourced foods

» To spend less time grocery
shopping




PRODUCT RESEARCH; FARMERS MARKET INTERVIEWS

THE FARMS

DO YOU PARTICIPATE IN ANY CSA/FOQOD
DELIVERY PROGRAMS?

920 CATTLE:

HARD TO DO (CSA) BECAUSE IT'S HARD TO KEEP IN STOCK. JUST
BECAUSE THE VOLUME WASALREADY MOVING.

NOT FEASIBLE TO GROW.ANY LARGER

IT'S IMPORTANT TO KNOW HOW IT'S DONE.

VEGETABLE FARMLI:
NO, WE ARE.ONLY IN SAVANNAH ONCE A WEEK, TOO FAR OF A
DELIVERY PROCESS

VEGETABLE FARMZ:

DELIVERY IS A GREAT IDEA, BUT IT WILL BE BETTER IF ITS HAN-
DLE BY OTHERS, THEY ARE USUALLY TOO BUSY TO HANDLE ALL
THE

DETAILS FOR THE SHIPPING PART

CHEF FEATURE CO. (THEY PRODUCES SAUCES AND SEASONING
WITH LOCAL PRODUCES)

CURRENTLY NOT, AND THEY ARE HAVING THEIR OWN WEBSITE
FOR PEOPLE TO SHOP ONLINE.

THEY WQULD LIKE TO BE PART OF THE LOCAL DELIVERY SYSTEM
IF THE CUSTOMS CAN CHOOSE FOR THE PRODUCES

RICE PLANTATION:

THEY ARE NOT IN CSA, BUT OPEN FOR ORDERING ONLINE

FARM IS 3 HOURS AWAY - SHIPPING FROM THE OFFICE IS MORE
ECONOMICAL FOR THE CUSTOMERS

SOUSES
NO, BUT THEY USE A SIMILAR DELIVERY SERVICE, FROGGER
WOULD BE OPEN TO PARTICIPATING

BOOTLEG FARMS
NO, BUT WOULD BE INTERESTED JUST NEVER GOT INVOLVED

PIZZA/BREAD/CHEESE STAND
NO, BUT WOULD BE INTERESTED

DO YOU USE COMPOST?

920 CATTLE:
STARTING A RECYCLING PROGRAM. COMPOST.
OUTSOURCED. STARTING A DOG FOOD LABEL.

RICE PLANTATION:
WE SHIP STRAIGHT FROM THE OFFICE. UP TO 20 LB BAGS

ALL BAGS ARE RECYCLABLE. SEND BACK BAG TO REFILL

ONLY GREEN POINT FARM IN SOUTH CAROLINA TRY TO FIND OTHER USE FOR THE
BY-PRODUCES IN THE RICE PRODUCTION

VEGETABLE FARML:

NO, WE DON'T REALLY HAVE THE TIME AND ENERGY TO TAKE CARE OF THE COMPOSING
PROCESS, ESPECIALLY THE TURNING AND WAITING PART.

WE USE PRODUCTS CALLED HARMERY INSTEAD. IT IS ALL NATURALLY SOURCED TOO.

VEGETABLE FARM2:

YES WE DO COMPOST ONSITE, BUT THE COMPOST WE PRODUCE IS NOT ALWAYS

KEEPING UP WITH OUR DEMAND. WE DO IT FOR QUR OWN GOOD SINCE IT IS BETTER FOR THE
ENVIRONMENT

CHEF FEATURE CO. (THEY PRODUCES SAUCES AND SEASONING WITH LOCAL

PRODUCES)

YES, WE COMPOST ALL THE FOOD WASTE IN OUR PRODUCTION PROCESS. SINCE WE DO NOT
CULTIVATE VEGETABLES OURSELVES, THE COMPOST ONSIDE IS NOT THE MAIN

FOCUS BUT WE ENJOY DOING IT.

SPOUSES
NO, MOST OF THE IN HOUSE WASTE IS JUST TRASHED BUT WE DO COMBAT IT BY
DONATING ANY LEFTOVER PRODUCT TO THE FARMERS OR PROGRAMS WE USE.

BOOTLEG FARMS

YES, WE COMPOST MOST OUR WASTE IN HOUSE AND SELL SOME AS FERTILIZERS TO OTHER
LOCAL FARMS

FREE RANGED ANIMALS, AFFILIATED WITH THE WILDLIFE CONSERVANCY RAISING
ENDANGERED SPECIES.

WORKS TOWARDS A COMPLETELY CIRCULAR SYSTEM ALWAYS OPEN TO NEW WAYS OF USING
PRODUCTS

PIZZA/BREAD/CHEESE STAND
IN HOUSE COMPOSTING, SEPARATES AND RECYCLES WASTES, GIVES AWAY EXTRA PRODUCT



THE CUSTOMERS

WHY DO YOU COME TO THE FARMER MARKET?

IT IS A GREAT EXPERIENCE TO TALK WITH THE PEOPLE WHO GROW MY FOOD
BEAUTIFUL ACTIVITIES TO DO OQUTSIDE

GREAT WEATHER AND PLACE FOR A WALK

THERE IS AN ENERGY HERE IN THE FARMERS MARKET

SEE AND PICK OUT THE FOOD MYSELF

WHY DO YOU PREFER THE MARKET OVER AN ORGANIC STORE OR REGULAR GROCER?

IS GREAT TO KNOW THE FOOD ARE PRODUCE LOCALLY, SO THEY ARE NOT TRANSPORT
FROM FAR BURNING FOILS AND GAS IS REASSURING, THE FOOD IS BETTER, THE
EXPERIENCE TO KNOW THE FARMERS CARED ABOUT WHAT THEY DO MATTERS A LOT
TO ME

DOES COMING HERE GIVE YOU A SENSE OF COMMUNITY?

| TALK TO THE SAME PERSON EVERY WEEK, THEY KNOW WHAT | LIKE, AND CHAT ABOUT
WHAT'S GOOD FOR THIS WEEK. IS A GREAT EXPERIENCE.

OF COURSE, | LIKED TO SEE PEOPLE AROUND HERE, AND CHAT WITH OTHER DOG
OWNERS TOO

HOW COULD THE ELEMENT OF EATING LOCALLY SOURCED FOOD BE MAINTAINED IN A
DELIVERY SERVICE?

LOCALLY SOURCED IS WHAT | WANT, NICE TO COME OUT AND PICK MY FOOD BY TOUCH
THEM

WOULD YOU PARTICIPATE IN A LOCAL SERVICE FOR FOOD DELIVERY AND
COMPOSTING?

YES, IF IS ECONOMICAL CHOICE | DON'T MIND TO HAVE IT
DELIVERED WITH A MYSTERIOUS BOX




USER APP JOURNEY

Detailed depiction of
the users interaction
with our product.



: EVENT
2R MOME FARKS CSA’S RPIER STGN=UP

BUTTON

BLUEBPRIANT Fesess [ e

Slusprint of clickeble MRS |Gt I

buttons on the

application. -

OUR
UPDATES =B D 2
- COOR=EOOK RESIEE COMMUNTTY VOLUNTEER




WANTS
LOCALLY
SOURCED

VIEW
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PAGE| ¢«— ~ POST
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COMMUNITY
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VIEW
VOLUNTEER

FARM SITE OPPORTUNITIES




Hi Val,
% What type of food

Hi Val,
What type of foo
you eat? do you eat?
FanmCnate
Anything Organic Gluten tree Vegan ¥
How many do you caok for? How many do you cook for?
LML n(

Forgot passwaord?

— o

Food allergics/ intolerance Foad allergies! intolerance
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| tactose | [ Giuten | amies | [ omer

— e —

Sign in with

[ eogs "| |<An|1ln; \| \( Tomato | |’Bm(cul|
G f L J Ir Lactose | | Gluten [Aml'uzl | Other

Don't have an accaunt? Sign up

. Are you open to eating
Are you open to eating

[ Geneticaly Mocified | _ [ omo |

ol LTEC )
bl LTEC ) Wl LTEC ) ol LTEC )
chacrabox X ChacraBox & chacrabox.pe @& chacrabox.pe
@ chacrabox.pe =z
146 7,252 759 = $/.0.00 7
Posts Followers  Following
Para comunicarte con nosotros al whatsapp da click AQUI LO MAS VENDIDO Ver todo
ChacraBox
CRA
Fruit & Vegetable Store o\\' e°+ Todos los productos  boxes
Vive una experiencia de frutas y verduras@ . &/
Frutas frescas, frutos secos&deshidratados, fruta
congelada, pulpa de fruta Y MAS
£ promociones en la web ordenar por:
www.chacrabox.pe/ —————
See Translation Destacados v
. Platanos de Seda (5 05 kg
View Shop unidades) Fresas organicas
S/.3.49 s-350

S/.8.49

oferta

Classic box Tropical box
S/.68.90 s+~73.00 S/.65.90 s475.90

:
1.0kg 1.0kg
Mandarina Limén
e oraRal $/.5.90 §/.4.99
- ) , ] , 0‘ "
Te garantizamos calidad y frescura

Para asegurar la frescura de tus frutas y verduras, las
(o)1= (o155 hacen al dia siguiente

oferta

Berry box
<

Triberry box
S/.43.90 s~49.00
> & 4 i)

S/.37.90 st44-00
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Key Features:
Community involvment

Volunteer opportunities
Community Blogs/Recipes

Local farmers information

Csa Box Services
Updates on events and local foods
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COMMIINFARMER

WELCOME

ST VIO CONTINUE

Home
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ComMmuNITY CooK Book
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Sign Up
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COMMUNIFARMER

CREATE ACCOUNT
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Allergy Survey
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Farm Page
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Community Cook Book
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RECIPE DETALLS
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Corn Corn

Egg Egg

Milk Milk
Peanut Peanut
Wheat Wheat
Shelfish Shellfish
Vegetarian Vegetarian
Pescetarian Pescetarian
Vegan Vegan
Keto Keto

Our Community

8:45 al = &
Bick

WA sl
COMM“NFARMER

QUR COMMUNTIY

READ MOBE ABOUT OUR LOCAL SYSTEMS BEINGING TOGETHER THE
COMMUNITY. SESTAURANTS. FARMS, AND CONSUMERS ALL WORKING
TOGETHER T0 BIING YHE BEST IMPACTS FOR EVERY ORI

FIND DUT ABOUT WHAT IT TAKES TO MAKE YOU!
MPORTARIT SACRIFLCES YOU SHOULD BE WY

REOOD AND THE
NG TO MAKE FOR T

LLARN ABOUT THE SEASONAL AND LOCAL VECETABLLS BLST FOR Y0U!

Corn Corn
Egg Egg
Milk Milk
Peanut Peanut
Wheat Wheat
Shellfish Shellfish
Vegetaren
Pescetarian
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Volunteer
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FARMER
VOLUNTEER

LOCAL HOMELSS SHELTERS/FODD
DISTRIBUTION SEAVICES.

COMMUNITY GAYDENS NEAR YOU

LOCAL FODD PANTRLES

OTHER TNVOLYEMENT

INAL APP & USER JOURNEY

Corn
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Volunteer 2
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