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COMMUNIFARMER
THE CONCEPT

AS DESIGNERS IN SUSTAINABILITY WE 
KNOW A BIG ISSUE IS WITH 
ACCESSIBILITY TO GOOD 
INFORMATION ABOUT THE FOODS WE 
ARE EATING. TRANSPARENCY, 
COMMUNITY, ACCESSIBILITY, AND 
GENEROSITY ARE AT THE FOREFRONT 
OF OUR DESIGN FOR A NEW APP 
BRINGING THE FARMER TOGETHER 
WITH THE CONSUMER. INSPIRED BY 
LOCAL FARMERS MARKETS WE ASPIRE 
TO BRING THE SAME CONNECTION BY 
PROVIDING RECIPES, BLOGS, 
VOLUNTEERING, & COMMUNITY 
OPPORTUNITIES FOR THE USER ALONG 
WITH POTENTIAL CONNECTION FOR A 
FOOD SERVICE SIMILIAR TO THE 
EXISTING CSA PROGRAM.



USER PERSONAS
WHO ARE THEY?

WITHIN OUR TEAM WE CONDUCTED 
RESEARCH INTERVIEWING NOT ONLY 
OURSELVES BUT A RANDOM UNBIASED 
GROUPING AS WELL TO CREATE WELL 
ROUNDED INDIVIDUALS THAT WOULD 
BE LIKELY TO USE OUR PRODUCT.

WHAT DID WE ASK?
FOR OURSELVES WE STARTED BY MAKING A BASIC DEMOGRAPHIC FOR EACH OF US AND SEEING WHAT 
WITHIN OUR VALUES ALIGNED. FROM THERE WE HAD CORE BELIEFS WE COULD FOCUS OUR QUESTIONS, 
PRODUCT, AND USER AROUND. FOLLOWING IS THE RANDOM INTERVIEW WE HELD.

What sustainable practices do you prioritize in your life?

What type of food do you consume the most on a regular basis?

What do you consider when you purchase produce?

Do you usually shop organic?

Tell me about an inconvenience you run into when shopping for organic produce?

Tell me about a time when you received resistance from someone you were trying to 
educate about sustainability.















Do you participate in any CSA/food 
delivery programs?

920 Cattle: 
Hard to do (CSA) because it’s hard to keep in stock. Just 
because the volume was already moving. 
Not feasible to grow any larger
It’s important to know how it’s done.
	
Vegetable Farm1:
No, we are only in Savannah once a week, too far of a 
delivery process 

Vegetable Farm2:
Delivery is a  great idea, but it will be better if its han-
dle by others, they are usually too busy to handle all 
the
 details for the shipping part

Chef Feature Co. (They produces sauces and seasoning 
with local produces) 
Currently not, and they are having their own website 
for people to shop online. 
They would like to be part of the local delivery system 
if the customs can choose for the produces

Rice Plantation: 
They are not in CSA, but open for ordering online
Farm is 3 hours away - shipping from the office is more 
economical for the customers

Souses
No, but they use a similar delivery service, Frogger
Would be open to participating 

Bootleg Farms
No, but would be interested just never got involved

Pizza/Bread/Cheese Stand
No, but would be interested

PRODUCT RESEARCH; FARMERS MARKET INTERVIEWS
THE FARMS Do you use compost?

920 Cattle: 
Starting a recycling program. Compost. 
Outsourced. Starting a dog food label.

Rice Plantation: 
We ship straight from the office. Up to 20 lb bags
All bags are recyclable. Send back bag to refill 
Only green point farm in South Carolina Try to find other use for the 
by-produces in the rice production 

Vegetable Farm1:
No, we don’t really have the time and energy to take care of the composing 
process, especially the turning and waiting part. 
We use products called Harmery instead. It is all naturally sourced too. 

Vegetable Farm2:
Yes we do compost onsite, but the compost we produce is not always 
keeping up with our demand. We do it for our own good since it is better for the 
environment

Chef Feature Co. (They produces sauces and seasoning with local 
produces) 
Yes, we compost all the food waste in our production process. Since we do not 
cultivate vegetables ourselves, the compost onside is not the main 
focus but we enjoy doing it. 

Spouses
No, most of the in house waste is just trashed but we do combat it by
 donating any leftover product to the farmers or programs we use.

Bootleg Farms
Yes, we compost most our waste in house and sell some as fertilizers to other 
local farms
Free ranged animals, affiliated with the Wildlife conservancy raising 
endangered species.
Works towards a completely circular system always open to new ways of using 
products

Pizza/Bread/Cheese Stand
In house composting, separates and recycles wastes, gives away extra product



THE CUSTOMERS

Why do you come to the farmer market? 

It is a great experience to talk with the people who grow my food
Beautiful activities to do outside 
great weather and place for a walk
There is an energy here in the farmers market 
See and pick out the food myself  

Why do you prefer the market over an organic store or regular grocer?

Is great to know the food are produce locally, so they are not transport 
from far burning foils and gas Is reassuring, the food is better, the 
experience to know the farmers cared about what they do matters a lot 
to me

Does coming here give you a sense of community?

I talk to the same person every week, they know what I like, and chat about 
what’s good for this week. Is a great experience. 
Of course, I liked to see people around here, and chat with other dog 
owners too

How could the element of eating locally sourced food be maintained in a 
delivery service?

Locally sourced is what I want, nice to come out and pick my food by touch 
them

Would you participate in a local service for food delivery and 
composting?

Yes, if is economical choice I don’t mind to have it 
delivered with a mysterious box



USER APP JOURNEY
Detailed depiction of 
the users interaction 
with our product.
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USER PROCESS MAP
Flow chart of the 
process that the user 
will be experiencing.



INSPIRATIONS



APP INTERFACE
Key Features:
Community involvment
Volunteer opportunities
Community Blogs/Recipes
Local farmers information
Csa Box Services
Updates on events and local foods

INTRO INTERVIEW OPTIONS



LoginLogin Sign Up Allergy Survey

Home Farm Page Community Cook Book Our Community Volunteer Volunteer 2

User Journey map

Allow Communifarmer to access your location

FINAL APP & USER JOURNEY


